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Solution in Banking and Capital Markets

B n m x Monitoring real-time market information shown in
a a e interactive dashboards for traders and customers

Tracking real-time operational key performance

1. Bancomer metrics for immediate insight into company
performance

Managing automation of desktop workflows in
Deutsche Bank visually rich dashboards for KPI reporting

JACKBE.

Surfacing real-time apps of employee and company
information in customizable SharePoint sites




About MphasiS - Corporate Overview

OLIIEIEEN  Fy10 - $1 Billion | 40,682+ Professionals | 492+ Clients

Deliver Applications, BPO and IT Infrastructure Management Services

Among the Fastest Growing Mid Cap Companies in India

Global Client and Delivery Footprint Bucklng Lhelicnd o Stror)g Sowib ing
Recessionary Market Environment

Growth Over Last 4 Quarter:
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Melivery Centers in: India, US, China, Sri Lanka and Poland
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About MphasiS

- Banking & Capital Markets Unit
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Todayos Agenda

AWhat are the driving forces behind the operational decisions for
banking and capital market organizations?

Awnhy it's important for to have access to live, fresh data to make
real-time financial recommendations and decisions?

ALive Demonstration: Real-Time Decision-Support Dashboard

AWhat are the top real-timeintelligence use cases for capital
market customers?

Almportant qualities for a Real-Time Intelligence Solution for
financial services professionals to meet the growing demand for
faster, more accurate information?
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Is this the best way to make buy/sell decisions?
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Data Across the Enterprise
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Needing a Real Time View

% Reaktime definitions
% Being able to access the data close to an event.

% Implies
“The data is fnpublishedo soon af
% | can access data when | need it
i Andl no sorry, | did not know | woul d

yes | do need it right now, thank youvery mu c h é

i Oh, sorry, did | forget to tell you. Susan up on the 12 t* floor has done some
wonder ful aggregation on the data. Ca
spreadsheet so they get run when | load your data.

O  Hence é t h-tmer®wystend a |
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Wh a't OCRemé 6 Means
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Operational Intelligence: Boosting Performance with "Right-Time" Insight

Aberdeen Group

A Harte-Hanks Company
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http://www.aberdeen.com/aberdeen-library/6528/RA-operational-business-intelligence.aspx
http://www.aberdeen.com/aberdeen-library/6528/RA-operational-business-intelligence.aspx
http://www.aberdeen.com/aberdeen-library/6528/RA-operational-business-intelligence.aspx

Adding the Real -Time Dimension to Decision -Making

Real-Time —
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The Importance of Delivering and Reacting in Real -Time

Trends in Business Analytics
Increased Urgency of Information
The Decision Window Delivering On-Tim
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The Benefits of Real -Time for Business Users

AFaster Time-to-Decision: Information is
delivered to the business in hours or days,
instead of weeks or months.

AMore Relevant Information: Information that is
surfaced for business action and decision-
making is live, not a stale copy.

ABetter Context: The business is able to do

80% of the work themselves, reducing their
dependency on | T and el i m
Issues.
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The Benefits of Real -Time for IT

AReduced Backlog: With business empowered
to do more, IT is able to focus their support on
major application development needs.

AReduced Costs: By building upon investments
In existing enterprise systems, IT is able to
reduce costs while delivering more value.

Almproved Governance: Instead of using the
cut-and-paste method for accessing relevant
data, RTI lets IT establish a secure, monitored
environment for users to create and share.
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How do you Solve Real-Time Problems?
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Agility Drives Efficient and Effective Business Processes

Figure 1 Business Intelligence Is Moving From Silos To Centralization To Agility

1990s 2000s 2010s

Silos Centralization Agility

58854 Source: Forrester Research, Inc.

Agile Bl Technology is Automated, Unified, Pervasive & Limitless

AAn approach that enables strat-eg
makers to be more flexible and more responsive to the fast pace of
changes in business and regulatory requirementso .
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Characteristics of Real-Time Problems

Froblem Style is:  Situational, actionable and operational

<

Information is:  Always changing andtime sensitive i'.:.# %‘;
The User: Interacts with the information ;‘5 X i

P

&

Information is from: Many data sources, including Bl sources

Available: Whenever and whereverthe userneeds it e
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Demonstration: Real -Time Decision Dashboard




